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In 2014, Bea Dixon took a chance by investing $70,000 to create The Honey Pot Company – a 

natural feminine health care product line. Her risk turned out to be one of the best decisions, 

the company has quickly picked up selling in major retail companies such as Target, Whole 

Foods, Walmart, and Urban Outfitters.  

 

 

 

Founder and CEO Bea Dixon 

https://www.beautyindependent.com/vagina-dialog-honey-pot-companys-founder-beatrice-fel

iu-espada/ 

 

Dixon is a proud feminist who believes in giving back to women who don’t have access to 

feminine care resources which is why Honey Pot partnered with Happy Period, a nonprofit that 

gives feminine hygiene products to women that are homeless and living in poverty.  

 

She is also an advocate for black female entrepreneurship. In her Target commercial, she 

expressed her hopes for the company becoming a stepping stone for other black girls looking to 

start their own initiative: “The reason why it’s so important for The Honey Pot to do well is so 

the next black girl that comes up with a great idea could have a better opportunity. That means 

a lot to me.” 

 

Her empowering message quickly became under fire by white people who felt her message was 

“racist” and “exclusive.” Some people took to her website to write negative reviews and 

comments: “Racism, plain and simple is OK if you are not white I guess...” 
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Another angry reviewer wrote: “This company has decent products but has racist advertising. 

Pls change your commercial. I’m surprised some of the networks aired it.” 

 

However, Bea Dixon has not let the negative comments get in the way of her mission to 

empower women through her healthcare products and pave the way for black female 

entrepreneurs.  

 

She recently addressed the backlash surrounding her commercial in a radio interview: “People 

can move how they choose to move.  I know that I’m not racist, I’ve learned and worked hard. 

Honeypot wants to continue to grow and succeed.” 

 

Dixon continues to focus on the future of Honey Pot while creating an inclusive environment for 

all of her customers.  

 


